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Guidelines for the supply of advertisements 

Welcome to Laboratory News. Please take a moment to read the following guidelines concerning the supply of advertisement material. This will ensure that your advertisement is supplied in the correct format which will help to ensure that it  appears in the magazine exactly as intended. 

Advertisement Sizes

	Double page spread bleed
	341mm x 496mm

	Double page spread trim
	335mm x 490mm

	Full page bleed
	251mm x 341mm

	½ page vertical
	110mm x 315mm

	½ page horizontal
	225mm x 155mm

	¼ page horizontal
	225mm x 80mm

	News page box ad
	110mm x 40mm


General Guidelines
• If supplying Hi-Res PDF files please contact production for required specification.
• All typefaces, both screen and printer fonts must be supplied
• True Type fonts should not be used but exchanged for post script fonts (where they exist)
• Do not italicise or embolden typefaces where an italic or bold version of the font exists.
• Embed all fonts if supplying EPS files.
• Convert fonts to paths (or outlines) within Illustrator or Freehand files.
• Files, or graphic elements within them, should be supplied as CMYK not RGB or index 
colour.
• Do not use JPEG encoded files apart from instances when files need to be transmitted, in which case ensure that files are clearly indentified
• Do not embed JPEG files within EPS files contained in documents.
• Ensure that any new CMYK colours created within a graphic programme (Photoshop, Illustrator, Freehand) are also created with the Quark document with the same name and specification
• Do not use ‘Auto Image’ runaround positionals as this may cause re-flow of text.
• Ensure that trapping is set to ‘Knockout’ where text or graphic areas are lighter in colour than any background colour they are positioned over.
• Lock picture and text boxes to ensure that no subsequent moving occurs.

Policy on Acceptance of advertisements

The acceptance of all advertisements in Laboratory News’ publications is subject to the publisher’s approval. Laboratory News reserves the right to decline any advertisement or discontinue the publication of any advertisement previously approved. The Laboratory News policy is to accept advertising for products that will be useful for its readers in their professional as well as personal lives, subject to the publisher’s approval and provided that advertisements conform to the guidelines laid out in the British Code of Advertising and Sales Promotion.
See www.labnews.co.uk for full terms and conditions.
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